
 NY Street Advertising Takeover The visual and mental pollution created by the corporatization
of public space (advertising) is covered by citizens own
creativity 

Project author or developer:
PublicAdCampaign 

Where:
US / Ã‰tats-Unis / New York

Website:
www.publicadcampaign.com/index.php

Advertising dominates the urban realm, plastered over billboards, building walls, street furniture, and
automobiles. Tired of this visual and mental pollution â€“ and indignant that much of street
advertising is illegal â€“ Jordan Seiler, founder of PublicAdCampaign, organized the New York Street
Advertising Takeover. After three months of preparation, for one day Seiler and a team of 20 set out
with military precision to hundreds of locations, where they whitewashed 20,000 square feet of illegal
advertising. Over one hundred artists, activists, and residents then claimed this liberated space with
their own artistic or personal sentiments. As a result, the city took action against the most offensive
illegal advertiser. Seiler hopes for an urban citizenry that shares in the curation of the public
environment.
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